
SECTION 1

DEFINITIONS (CONT',D)

ldentifying lnformation: A name or number that may be used, alone or in
conjunction with any other information, to identrfy a specific person. The following are

examples of ldentiffing lnformation:

Name, Birth Date, Social Security Number, Drivers License or ldentification,
Alien Registration, Passport Number, Employer or Tax ldentification Number;

Unique Biometric Data, such as a Fingerprint, Voiceprint, Retina or lris lmage,
or other Physical Representation;

Notice of Address Discrepancy: A notice from a consumer reporting agency

informing the Company of a substantial difference between the address that the
consumer provided and the address in the agency's file for the consumer.

Red Flag: See Section 3.

Readily Available Biographical lnformation: lnformation drawn from the

Customefs life history and includes such things as the Customer's social security

number (or the last four digits), mothe/s maiden name, home address, or date of birth.

Service Provider: A provider of a service directly to a financial institution or
Creditor.



SECTION 2

STATEMENT OF CORPORATE POLICY

The policy of Hiawatha Company's is to comply with the letter and spirit of all laws
of the United States, including those pertaining to ldentity Theft contained in the Fair
Credit Reporting Act, as amended, 15 USC 1681 ef seg., and the Federal Trade
Commission's (FTC's) regulations, 16 CFR Part 681. The Company's policy is to protect
against the risk of ldentity Theft.

The FTC's regulations require the Company to establish a written ldentity Theft
Prevention Program, and to tr6in its personnel accordingly. This Manual, in conjunction
with the Company's Customer Proprietary Network lnformation (CPNI) Manual,
constitutes the Company's written ldentity Theft Prevention Program.

All personnel are required to follow the policies and procedures specified in this
Manual.

a Any questions regarding compliance with applicable law
and this Manual should be referred to Jay Brogan,
President and C.E.O.

a The following individuals are responsible for oversight of
the Company's ldentity Theft Prevention Program:

Jay Brogan, President and C.E.O.

a The Company's Board of Directors Approved this Manual
on April 9, 2009.
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SECTION 3

WHAT IS A RED FLAG?

A Red Flag is a pattern, practice or specific activity that indicates the possible
existence of ldentity Theft.

Examples of Red Flags:

enforcement, Customers, or victims of ldentity Theft.

Presentation of suspicious documents.

Unusual use or suspicious activity related to a Govered Account.

Presentation of suspicious personal identifi cation information.

The purpose of this Manual is to set forth the Company's policies and procedures
regarding Red Flags and the prevention and mitigation of ldentity Theft.



SECTION 4

IDENTIFICATION OF COVERED ACGOUNTS

The Red Ftag rules require the Company to periodically determine whether it
offers or maintains Covered Accounts.

The Company will treat all Accounts involving the provision of service on a
deferred-payment basis to the public (including residential and business services), as
Covered Accounts.

The Company will, on an ongoing basis, determine whether any Accounts that it
has not previously treated as Covered Accounts, should be treated as Covered
Accounts, taking into consideration:



SECTION 5

OVERVIEW OF IDENTITY THEFT PREVENTION PROGRAM

The Company endeavors to detect, prevent and mitigate ldentity Theft (t). in
connection with the opening of a Covered Account, and (2) with respect to existing

Covered Accounts.

The Company will-

1. tdentify retevant Red Flags for the Covered Accounts that the Company

offers or maintains (see Section 6);

2. Detect Red Flags (see Section 6);

3. Take appropriate action to prevent and mitigate any detected Red Flags
(see Section 7); and

4. Periodically update this Manual to reflect changes in risks to Customers
and to the-safety and soundness of the Company from ldentity Theft (see

Section 8).



SECTION 6

IDENTIFYING RED FLAGS

OPENING OF NEW ACCOUNTS

The Company has determined that a reasonably foreseeable risk of ldentity Theft
exists when prospective Customers seek to open new Accounts. The Company will
therefore use reasonable measures to identifu a person or entity that seeks to open a
Covered Account.

This Section 6 therefore identifies Red Flags applicable to the opening of new
Covered Accounts, and establishes the Company's method of detecting such Red Flags.

The Company will not open a Covered Account or provide any service until it is
able to satisfactorily identiff the prospective Customer in accordance with this Section 6.
lf the Company detects a Red Flag during the process of opening a Covered Account, it
will place the opening of the Covered Account on hold until it can satisfactorily resolve
the Red Flag.



SECTION 6

IDENTIFYING RED FLAGS (CONT'D)

oPENING OF NEW ACCOUNTS (CONT'D)

Opening of Covered Accounts for Personal, Family or Household Purposes.

1. Required lnformation: When a prospective Customer seeks to open a
Covered Account for residential service (i.e., for personal, family or
household purposes), the Company will ask for the following from the
prospective Customer:

such as a drive/s license or passport.

The Company will also encourage (but not require) Customers to establish
passwords as a means of protecting against potentialfuture ldentity Theft.

The Company will encourage Customers who establish passwords not to
use Readily ldentifiable Biographical lnformation.
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A.

SECTION 6

IDENTIFYING RED FI-AGS (CONT'D)

oPENING OF NEW ACCOUNTS (CONT'D)

Opening of Aerounts for Personal, Family or Household Purposes (Cont'd).

2. ldentification Confirmation.

a. The Company will make a photocopy of the prospective Customer's
identification, and will inspect the identification for any signs of
falsification, such as:

smudges);

second photograph over an original photograph;

identification that appears new but bears an issuance date of
many years);
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sEcTtoN 6

|DENT|FYING RED FLAGS (CONT'D)

oPENING OF NEW ACCOUNTS (CONT'D)

A. Opening of Accounts for Personal, Family or Household Purposes (Cont'd).

2. ldentificationConfirmation(Cont'd).

b. Address Discrepancies.

lf a prospective Customer provides an address to the Company that
does not match the prospective Custome/s identification, the
Company will verify the validity of the prospective Customer's
address. The following are examples of methods that the Company
may utilize:

Company will request proof of the recent move. Examples
include: moving company's receipt, sticker on valid driver's
license, voter registration card, utility bill, piece of mail with
forwarding sticker.

respect to the prospective Consumer as a toolto confirm identity.
Before ordering a Consumer Report, the Company will obtain the
prospective Customer's written approval (see Appendix 3). The
Company may quiz the prospective Customer regarding non-
public information contained therein. The Company may also
choose to employ the services of a third-party ldentity Theft
detection agent.

c. The Company will create a record of the means used to verify a
Customer's identity. The Company will retain such record until 5
years after the Account is closed. Upon disposal, the Company will
completely destroy the record.
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B.

SECTION 6

IDENTIFYING RED FLAGS (CONT',D)

oPENING OF NEW ACCOUNTS (CONT'D)

Opening of Business Accounts.

For a prospective business Customer, the Company will require documents to

veriff the existence of the business. Such documents may include:

of filing of same with the Michigan Department of Labor and Economic Growth.

A sole proprietorship may use an 'assumed name" document filed with the

Department of Laboi and Economic Grov'rth, or the personal information of the

sole proprietor.
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c.

sEcTtoN 6

IDENTIFY|NG RED FTAGS (CONT'D)

oPENING OF NEW ACCOUNTS (CONT'D)

Examples of Red Flags in the Opening of New Accounts.

1. suspicious Documents and Personal ldentiffing rnformation.

a. lnformation on the identification is inconsistent with information
provided by the person opening a new Govered Account.

b. lnformation on the identification is inconsistent with readity accessible
information, such as a signature on a check.

c. Documentation that appears to have been altered or forged, or gives
the appearance of having been destroyed and reassembled.

d. An address not matching any address in a Consumer Report;

e. Documents provided for identification appear to have been altered or
forged (discussed above).
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c.

SECTION 6

IDENTIFYING RED FLAGS (CONT'D)

oPENING OF NEW ACCOUNTS (CONT'D)

Examples of Red Flags in the opening of New Accounts (cont'd).

2. Unusual Use of, or Suspicious Activity Related to, the Govered Account'

a. A Covered Account is used in a manner inconsistent with established

patterns of activity, such as a material change in telephone local and

toll calling Patterns;

b. Usage of a Covered Account that has been inactive for a reasonably

lengthY Period of time.

c. A Gustomer advises that the Customer is not receiving monthly bills

from the ComPanY.

d. A Customer advises of unauthorized charges or transactions in

connection with a Covered Account'

3. The Company receives notice from a Customer, a victim of ldentity Theft'

law enforcemLnt, or any other person that it may have opened an Account

for a person engaged in ldentity Theft'
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c.

sEcTtoN 6

IDENTIFYING RED FLAGS (CONT'D)

oPENtNc OF NEW ACCOUNTS (CONT'D)

Examples of Red Flags in the opening of New Accounts (cont'd).

4. lf the Company uses a Consumer Report-

The report contains a fraud or active duty atert.

A consumer reporting agency provides a notice of credit freeze in
response to a request for a Consumer Report.

A consumer reporting agency provides a Notice of Address
Discrepancy.

A Consumer Report indicates a pattern of activity inconsistent with
the history and usual pattern of activity of a prospective customer.

A recent and signfficant increase in the volume of inquiries.

An unusual number of recently established credit relationships.

A material change in the use of credit, especially with respect to
recently established Credit relationships.

The social security number is associated with a deceased person.

!f a Consumer Report specifies a telephone number to be used for identity
verification purposes, the Company will contact the consumer using the
specified telephone number.

a.

b.

d.

e.

f.

g.

h.
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SECTION 6

IDENTIFYING RED FLAGS (CONT'D)

PROTECTION OF EXISTING ACCOUNTS

The Company has policies and procedures in place to safeguard gyst9T.e.l

proprietary network informaiion (CpNl). ihe company will continue to utilize its CPNI

iotbies procedures as a safeguard igainst unauihorized access to Customer CPNI,

including pre+exting. pre-textirig is thjpractice of obtaining call record detail and other

CpNl under false p-retenses. rfie Company also monitors Luspicious transactions, and

verifies change of address requests in accordance with its CPNI Compliance Manual'

The Company updates its Manual to account for changes in law,..and it contains all

essential information and forms to ensure the Company's compliance with CPNI

regulations.

The Company will continue to follow its CPNI Compliance Manual as a means of

preventing ldentity fn"tt. The Company will also continue to imprwe its ldentity Theft
prevention program based on its erperien"e with past incidents of ldentity Theft, and

new methods of committing ldentity Theft of which it becomes aware'

The Company treats the following as Red Flags-

Service Providers;

Account; and

authorities, or other persons regarding possible ldentity Theft in connection

with a Covered Account.
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The Company wil! respond appropriately when
determining how to respond, the Company will consider

SECTION 7

PREVENTING AND MITIGATING IDENTITY THEFT

it detects a Red Flag. ln
aggravating factors that may

heighten the risk of ldentity Theft.

Appropriate responses include one or
circumstances:

more of the following depending on the

Commission rules, if appticable);
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SECTION 8

UPDATING THE IDENTIW THEFT PREVENTION PROGRAM

The Company will update this Program pe_riodically to reflect.changes in risks to

Gustomers or to theiafety and soundnesJof the Company from ldentity Theft'

ln updating this Program, the Company will consider the following:

acquisiiilns, alliances, joint ventures, and Service Provider arrangements'
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sEcTtoN I
ANNUAL REPORT

The Company will designate a person to be responsible for preparing an Annual
Report to the Board of Directors, appropriate committee of the Board, or a designated
senior-level manager.

The Annual Report will address at least the following:

risk of ldentity Theft in connection with the opening of Covered Accounts.

The effectiveness of the Company's policies and procedures in addressing the
risk of ldentity Theft with respect to existing covered Accounts.

Arrangements with Service Providers.

Significant incidents involving ldentity Theft and management's response.

Recommendations for material changes to the Company's ldentity Theft
Prevention Program.

The Annual Report will be in a format similar to that contained in Appendix 1.
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SECTION 10

SERVICE PROVIDERS

To the extent that the Company engages a Service Provider to perform an activity

in connection with one or more bov-ereO nccounts, the Company will ensure that the

Service provider has its own ldentity Theft Prevention Program to detect and address

Red Flags.

The Company is ultimately responsible for complying with Red Flag rules even if it

outsources Account-related activity to a Service Provider.
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SECTION 11

USE OF CONSUMER REPORTS

To the extent that the Company uses Consumer Reports in the opening of a new
Covered Account, it will comply with this Section 11.

lf the Company receives a Notice of Address Discrepancy from a consumer
reporting agency, the Company must form a reasonable belief that the Consumer Report
relates to the prospective Customer about whom it has requested the report

The Company will do one or more of the following to determine whether it has a
reasonable belief that the Consumer Report relates to the prospective Customer about
whom it has requested the report:

uses to veriff the prospective Customer's identity.

Compare the information in the Consumer Report provided by the consumer
reporting agency with information the Company obtains from third-party sources.

Veriff with the prospective Customer.
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SECTION 11

usE oF GoNSUMER REPORTS (CONT',D)

lf the Company has reasonably confirmed that an address relates to the

prospective Customer about whom it lras requested the report, it must furnish the

aOOress for the prospective Customer to the consumer reporting agency from whom it

received the Notice of Address Discrepancy'
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SECTION {2

DISCIPLINARY ACTTON

Any failure to follow this Manual will result in appropriate disciplinary action in
accordance with established Company disciplinary policies. Such failures shall be
treated as a serious offense, and may result in suspension or termination of employment
in appropriate cases. The Company will also require additional training to ensure future
compliance.
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APPENDIX 1

ANNUAL REPORT FORM

To be completed by the Board of Directors,
appropriate committee of the Board of Directors,

or a designated senior-level manager.



ANNUAL REPORT FOR HIAWATHA COMPANY'S

This Annual Report constitutes Hiawatha Company's obligation under the
Federal Trade Commission's (FTC) regulations and guideiines, 16 CFR Part 681,
to produce an Annual Report to address the Company's comptiance with the FTC's
Red Flag regulations.

1. Effectiveness of Policies and Procedures

a. Opening of Covered Accounts

The Company provides the following report regarding the effectiveness of
the Company's policies and procedures in addressing the risk of ldentity Theft
in connection with the opening of Covered Accounts:

b. Existing Covered Accounts

The Company provides the following report regarding the effectiveness of
the Company's policies and procedures in addressing the risk of ldentity Theft
in connection with existing Covered Accounts:

2. Arrangements with Service Providers

The Company does not outsource some services to third party Service
Providers related to Covered Accounts. [f the Company "does," list them and
state:l The Company has taken the following measures to ensure that its
Service Provider(s) have Identity Theft Prevention Program(s) to detect and
address Red Flags:

3. Significant lncidents lnvolving ldentity Theft

The Company reports the following significant incidents involving ldentity
Theft and management's response:

4. Recommendations for Material Ghanges to the program

The Company should consider the following changes to its tdentity Theft
Prevention Program.

Jay Brogan
President and CEO
Dated:



APPENDIX 2

EMPLOYEE VERIFICATION OF
RED FIAG

COMPLIANCE MANUAL REVIEW



Employee Verification

Employee Name:

I have reviewed the Company's Red Flag and Address Discrepancies
Compliance Manual and Operating Procedures and agree to comply with the
procedures set forth therein.

Employee Signature

Date



APPENDIX 3

SAMPLE FORM FOR
CREDIT REPORT AUTHORIZATION



CREDIT REPORT AUTHORIZATION AND RELEASE

Authorization is hereby granted to (Company) to

obtainastandardfactualdatacre@aconSumercreditreporting
agency chosen by ComPanY.

Social Security Number Date of Birth

Last Name ffiMr.

Street

City State Zip Code

Phone Number

Signature Date





Recelved & lnspected

ocr 2 3 2013

FCC Mail Room

Customer Privacy Materials
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Do-Not-Call Registry

The Federal Communications Commission (FCC) and Federal Trade Commission (FTC) have established a nati
Do-Not-Call Registry The registry applies to all telemarketers (with the exception of certain non-profit and poli
organizations) and covers both interstate and intrastate telemarketing calls. Commercial telemarketers are not allcto call you if your number is listed on the registry.

You can register your phone number for free, and it will remain on the national Do-Not-call Registry permanenfly.
may remove your name & number from the list at any time.

Thq Do-Not-Cal[ Regislry will not cover the following:

*calls from organizations with which you have a business relationship;

*calls for which you have given prior written consen!

*calls which are not commercial or do not include unsolicited advertisements;

*calls by or on behalf of tax-exempt non-protit organizations.

Consumers may register their residential telephone number, including wireless numbers, on the national Do-Nol
E eElty at no cost, by telephone or on tlr-e_l1t9met. To register by te-lephone, consumers may call 1-ggg-3gz-1
For TW call 1-866-290-4236: YoU MUST OALL FRoM fnr pnbrue iluruaen you wtSH To REGtsrER. you
also register by lnternet at Www.dorBtcall,ggy. lnclusion of your telephone number on the national Do-Not-Call Rqwill be effective the next day. Telemarketen have up to 31 days to glt vow pnon. number removed from their call

i
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Fea

;tom ca,ing Features *,.r,rr,.*l&!rtlif$_9,ijiry.ff,?j,rj,.j"**ygt3',L:sohf.ff;li:iience 
without speciar equipment or arrom one of our techniciani. lf vou neeo-ioJiti6i;i inform;tffi;r;;iiilie-to o-rdel ini di't[&idri..s, cal your locat tetephone company.

FORWARD BUSY

Pick up the handset. When you hear a dial
tone, press *90.

Activate:

Deactivate:

lys yog to forward incoming calts when
Iine is busy to another presllecteO num-

THREE WAY CALLING
.. Lets you add a third party to your conversa-
tton.

To Add a Third Partv:
1. With a call in piogress, press the switch-

hook for about I second. This will place the
current call on hold.

2. W!.en y.qu hear a diat tone, dialthe number
of the third Derson.

3. When itri tfiirO pdrson answers. oress the
switchhook again for about I se6dnd to re_
connect the fint person. lf this call can not
be completed, or if the third Derson is
unavailable, press the switehhooi twice to
resume your call with the first person.

AUTOMATIC -'cEiili:"'E@EI
Whether you answered the ohone or not-

AUTOMATIC RECALL aflows' you to Ori
informed of the last incoming direclorv numUer
and then gtves you the choici of contiiruins the
recall or ending the recall.

To lnltiate Thle Fcsture:
1. Plclr up the handset and listen for a normal

dial tone. lf you were already on the ohone
and ignored a call waitinc fone. oress ttte
switchhook and release oi'cklv, ' '

2. Press *69. Your ptrone witt dnnounce the
number of your last caller. press 1 to dial
the number.

3. lf the line-is busy, hang up. your phone will
continue to check the number foi up to 30
minutes.

4. lf the line frees up, you will hear a soecial
callback ring (some phones will' rine
normal). Pick up the handset to automatil
cally place the call.

To Cancel Your Recall:
1. Pick up the handset. When you hear a dial

tone, press *89.
2. Listen for a confirmation tone or announce-

ment and hang up.

NAME AND/OR CALLING
NUMBER DELIVERY
BLOCKING
. Calling Number Delivery Blocking allows you
to prevent your numbei from dEolavinl'on
someone's phone. you perform blcickihg-on a
per call basis.

How to Use:
l. lick up the handset and tisten for dial tone.2. Dial.*67 from a touch tone ptioie.-iorl i,iii

receive a new dial tone.
3. Dial the number you are callinc.
4. Theperson you aie calling willTeceive a ,.p,,

or "PRIVATE" on their phone display.
You must complete Steps 1-3 each time vou
want you.r number blocked from displaying on
someone's phone.

* 
4pg,tTloNAL FEATURES|/PACXAGES
AVAILABLE. CONTACT YOUR LOCAL
TE:LF?HONE COMPANY FOR MaRE-
INFORMATION.

Listen for second dial tone, then dial the
telephone number you wani your ciits foi-
warded to.
I the party answers your call, the fonvardins
,eature has been activated. lf the party dod
not answer your call, you need to iep6,at ine
actryation process and wait 4 secorids for a
conilrmatton tone.

AUTOMATIC
CALLBACKPick up the handset. When you hear a diat

tone, press *91.
, Listen for confirmation tone and hang up.

WAITING with CANCEL
WAITING

Lets you know that someone is trvins to call
ru while you're on the telephone. 

-

I Waiffng:
While.on the telephone, you wilt be alerted
to an incoming call by a lpecial tone.
Io receive the incoming call, press and
release the switchhook oi"flash"'button on
you.r phone. The originat party wilt G pui
on hold.
You can go back and forth between oarties
by pressing and releasing the switchliook or
"flash" button

!. .t!ow dial the number you wish to call.+.Wfgl^.fou disconnett your catt, CnU
WAITING is automatically-reactivatid.

o, ll8tioTili ditlilg,l'fl,, [i *!ff 1^]i, I ii'd
number for up to 30 minuts. Onie OotnjinesllurnDer ror up Io JU mtnut6. once both lines
are iclle,.you'll hear a special ring. When you
pick up the handset, the systeniwill rinsihe
party you're trying to reach.

To lnitlate This Feature:
1. Wllgrt.you hear a busy signal, press the

swttchhook and release ouieklv-
2. Listen for a special diai ton6. lf vou,ve

atready hung up, pick up the handsirt and
rtsten for a normal dial tone.

3. Press *66.
4, lf .the.line is still busy, hang up. your phone

wril check the number for up to 30 mihutes.
To restart the 30-minute cncf, repeitliipi
1-4.

5. lf the line frees up, you will hear a soecial
callback ring (some phones will ring noimal).
rtcx up tne handset to automatically place
the call.

ro Deactivate. mmmil
1. Pick up the handset. When you hear a diat

tone, press *86.
2. Listen for confirmation tone and hang up.

MunisinS/8fimley, Ml





CALL WAITING CALLER ID
NAME & NUMBER

Allows you to view the name and ohone
number of the person trying to call you'while
you're already speaking to someone 6lse.

CALLER ID NAME &
NUMBER

Allows you to view the name and ohone
number of the person calling you.

CALLER ID NAME ONLY
A.llows you to view the name of the person

calllng you.

CALLER ID NUMBER ONLY
Allows you to view the phone number of the

person calling you.

Note: Catter lD features reeuire a Caller tD
unit or plnne with a Caller tD disptaylwindow.

SELECTIVE CALL
REJECTION
..Allows you to selectively program a list of

directory numbers that you'wait reiected or
FlocFeO when they catl you. The reieded or
blocked caller receives b messace ihformlns
him/her that you're not taking ialls. youi
phone will not ring.

To Use
1. Pick uptandset. When you hear dial tone,

press *60.
2. You will receive a message tellins vou

whether the feature is "on"ir "off"Znh-if
^ $ere a1e any numbers on your list.
3. Follow the voice instructiohs and dial 3 to

turn the feature 'on' or "ofi".

ji -i.."-J:':i ;'' 1:i , .

To'dCi''ii-||i hYourList:l. E*#.f littd.ffi[ar the voice instructions.

To Rcmous f Lunbcr from Your List:
1. Dial * qd ldbrv the voice instructions.

. SELECI{$E'0ALL
AC€EF{,f;il e
. Allou{s- y^ou b ryrs a directory of numbers
from whidr yAU u#l rcpept calls.'An incomins
call from a firBfrry nutnber not on vour tist wii[
rqpivg a ns$s{ga Effirgtfut pu,rb not taking
calls right nor.

To Use:
l. Pick upJpd$n.16;1lqq hear diat tone,

pms *64.
2. You will receiw a mesage telline vou

whether th€ fcahtG b r6n,ir .off, -ani it
there are any rnnsers sa your list.

3. Follow the r/oice hsfL&*E and diat 3 to
tum the featuE'on''orlffi*;

To Review the ilus&sr on lttr List:
1. Dial I and foltovithesAffiir$nr*lons.

To Add a Numbcr to Yoqr LEtu
1. Dial # and foltor the Wi{ir,&uctions.

To Rcmove a Numbcr ftofir tbtrr l.htl
1. Dial * and follow the wiee iruinirfiims,

ANONYMOUS CA[tEHi,.
REJECTION

Allows you to reject calls for whhti calling
name or calling number display inhnnatbn ha5
been intentionally blocked. you do not need to
be a subscriber of the Caller lD Features
available to have this feature.

To Use:
1. Pick up handset. When you hear a dial

tone, press "77.
2. Listen for a confirmation beep tones.
3. Hang up.

When Someone Calls:
When someone calls who has activated Callins
Name or Calling Number Deliverv Blockinel
hdshe will receive a message tha[ vou're ndi
taking calls. All other callen wiil go fhrough as
usual.

To Cancel:
1. Pick up handset. When you hear a dial

tone, press *87.

!. llsten for a confirmation beeptones.
3. Hang up.

SETECTIVE DISTINCTIVE
RING with CALL WAITING
4ltqu6 Vqu tg program directory numbers that

will be identified by a Distinctive Ring when
they call you. lf th-e call is from somibne on
your list, you'll hear a soecial rinc. All other
calls will have a normal ring. lf y6u have call
waiting and receive a call frorn a number on
your.list-while you're on the line, you'll hear a
special Call Waiting tone. For all other calls you
will hear a normal tone.

To Use:
1. Pick up handset. When you hear a dial

tone, press *61.
2. You will receive a message telling you

whether the feature is "ono-or "off" ;nd if
- lhere arc any numbers on your list.
3. Follor the voice instructions and dial 3 to

tum the feature "on" or "off".

To Revlcw the ilumbers on lhrr List:
1. Dial 1 and follow the voice instructions.

fr rud0tr Ld Caller to Your Usft
l. 6SOf y*f trytg up with a person you do not

Hrrt& reeive calls from dial #01#.

on Your List:lo
1. the voice instructions.

To Add a Number to Your List:
1. Dial # and follow the voice instructions.

To Rcmow a Number from Your List:
1. Dial * and follow the voice instructions.

VOICE MAIL
Target Market: Residential customen

$mall business customers who want a sl
mailbox. Mailbox replaces the need foi
standard answering machine with the
tage of easy access from any touch tone

_ Additional Voice Mail Packages Avai
Contact.your local telephone comlpany fur
rntormatron.

* ADDITIONAT FEATURES AND
AVAII.ABLE. CONTACT YOT'R LOCAL 

-

TELEPHONE COMPANY FOR MORE
II{FORMATION.





Jamadots lNews & Information

Login to aae$ your ,amadots emall

Jamadots Mail My Jamadots Help

Plea* entq yoq fufl Jamadots.ffi E-mall
addres (1.e. flstmsoram.dots,om)

Emall-
Addres:l----------_l

e*o'a,l.---_l bghr
Don't have a JamadoB emall? Click
Herel

Browse RSS Feeds

Brcwse news by etegory,
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Calling Features I I Voi,ce Mail
by Admin

-- Pricing and fnformation

Wb've got the hottest calling features for your home and businoss and all ataffordable prices that offer exceptional value. Wth our inno""iir. *rir*
rearures, you re in control of your incoming and outgoing €tts. So *an-managing tfe's titile interoptions and begi-n makrnjroi" of yoi, t^-" *,tn oucustom communication solutions

Choose from

Caller lD'

Call Fonryarding

Call Fonilarding - Busy

Call ForwardirE - No Answer

Call FoMarding - Remote Access

CallWaiting / Cancet CaltWaiting

Distinctive Ring (Teen Line / Add-A-Line)

Voice Maill'

Speed Calling

Selective Call Rejeclion

Selective Call Acceptance

Anonymous Call Rejection

3-Way Catting / Usef Transfer

re
re
ffi
ffi
ffi

Subscribe to jamadots Highspeed lnternet

lcaller lo includes caller lo with Neme/Nqmber.Display, cafl waiting, and call vrra{ing caller lDwith Namo/Number
if,*1;;il#j.."Tlli;i"Nor cocidercd a carring F"jt * "i"*iii" iid;;Ji i:1 
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Pricing

Unlimited Call Features

Voice Maill '

Unlimited Call Features + Voi@ Mait Bundle

Any Calling Feature or Voice Mait without an Arcess Line

First Cafiing Feature: $3m / mo.

Each Additional Calling Feature: FREE

$3o / mo.

$5m / mo.

$9@ / mo

FAVORITE RADIO
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couNTRY 104.3 -
Today's Best Country
Country
.u$e!_rostatiaE

ON NOw: {grsellexaids

? Stations f Programs powedbyxt&la

Save even more when ye subscriba to jamadots High_Sp€ed lntemet.

:"["Hffi::$lii,"o 
subscribe to jamadots hish-speed intemet wiI receive a $3m hish-speed

Example: Untimited Calling Features or Voice Mait with High_Speed tnternet Discount
Subscrjbe to Caller lD, Cail Forwarding,
and 3- Way Calling

Subscribe to jamadots High€peed tnternet

Receive High-Spoed lntemet discount

Exampte: {i{!9il&Blsllq i,Sbg,ir.@
Subscribe to Ca,ler lD, Ca[ Forwarding, 3_ Way
Calling, and Voice Mail $5m / mo

$3@ / mo.

- $3@ / mo.

Your Calling Features are FREE

-$3@/mo

Get it nowl
As low as

$29.95 per mo.
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